| KOMPANIJE

TRANSNACIONALNE



CILJ PREDAVANJA

Nauditi sto su transnacionalne kompanije (TNC), njihovo znacenje i
podjelu te se upoznati sa nekim od najznacajinijih TNC

Prikazati razvoje jedne TNC na primjeru Coca-Cole.



TRANSNACIONALNE KOMPANIJE
(TNC)

Svaka korporacija ima jednu ili vise lokacija te veze sa
dobavljaéima i kupcima koji takoder djeluju u
geografskom prostoru.

Svaka tvrtka ima svoj jedinstveni prostorni ,,potpis".
Prave globalne korporacije su jako rijetke

TRANSNACIONALNE KOMPANIJE: multi-lokacijska
tvrtka koja posluje (djeluje) neovisno o drzavnim
granicama te ima potencijal da “manipulira” geografskim

prostorom odn. koristi prostor kao sastavni dio svoje
korporativne strategije.



TNC: snazna ekonomska skupina vise
trgovackih drustava i drugih jedinica
razli¢itog drzavljavstva, koje su ujedinjene
vezama zajednickog vlasnistva i ugovorima, a
na temelju integracije velikoserijske

proizvodnije i plasmana, specijalizacije,
koncentracije i prijenosa tehnologije, kapitala
i rukovodstva i unutar korporacijske trgovine,
opsluzuje svjetsko trziste u skladu s opéom

. poslovnom strategijom mati¢nog drustva.




TNC SU VELIKA PODUZECA KOJA:

1. razvijaju djelatnosti sto stalno
prelaze granice putem
medunarodnog transfera dobaraq,
investicija, kapitala i osoblja.

2. stoje pod jedinstvenim ukupnim
rukovodstvom unato¢ pravnoj i
organizacijskoj samostalnosti
dijelova poduzedéa, pri ¢emu se
nacelne poslovno-politicke odluke
donose u vrhu poduzeca.




PRVE TRANSNACIONALNE KOMPANIJE U SVIJETU

Singer, 1867.
Agfa
Nestle

Ekspanzija: nakon 1933. odn. 1945.

WEBERGASSEAST GALLEN

Sl. 1-3. Prve reklame za Singer



OSNIVACI PRVIH TNC

Sl. 5. Isaac Singer
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Sl. 4. Henry Nestle
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SL. 6. Nestlé najveca svijetska (Svicarska)
prehrambena kompanija, 72 na svjetskoj listi
500 najvecih tj.
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Organizacijska struktura korporacije
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Sl. 7. Organizacija korporacija - prema odjelima

Izvor: www.reserachgate.net



GLAVNA OBILJEZJA TNC:

1. decentralizacija proizvodnje i
distribucije - masovna i prilagodljiva

proizvodnja &
2. rast ekonomske i politicke moci
3. stalna potraga za novim trzistima - ni [
jedna zemlja ne moze izbjedi “globalno
trazenje” &

4. “globalna lokalizacija” - u danasnjoj
fazi poslovanja svako je zaposlen lokalno




Jos neka obiljezja TNC-a

TNC ukljucuju razlicite stupnjeve strateske
kolaboracije.

TNC (domace ili strane) tj. njihovi pogoni takoder
mogu biti dio klastera (u bilo kojem dijelu svijeta).




Neki pozitivni utjecaji TNC

1. ulaganje kapitala

2. otvaranje pogona,
pokretanje proizvodnije
i podizanje
produktivnosti

3. zaposljavanije

lokalne radne snage

4. donosenje novih
oblika proizvodaq,
tehnologija i nacina
upravljanja

5. skolovanje kadrova




PODJELA I VRSTE TNC-a

. , Ll Ll Ll Ll .
a) prema obujmu proizvodnje i prodaje:
male, srednje i velike.

4
) b) prema Howardu Perlmutteru (am. prof.): ‘

1. ethocentri¢ne

2. policentri¢ne

3. geocentri¢ne




TNC neke su od najvecih ulagata u R&D — primjer farmaceuvtske ind.

PHARMACEUTICAL INDUSTRY RESEARCH AND DEVELOPMENT IN EUROPE (2015)
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Sl. 8. Farmaceutska ulaganja u R&D u Europi

lzvor: https:/ /www.efpia.eu/



KOLIKO DRZAVE EU ULAZU U R&D?

U Europskoj uniji u prosjeku se v istrazivanje i razvoj godisnje ulozi

oko 2,3 % BDP-a
Kod nas je to tek 1,3 %.

Sto je zemlja bogatija i stvara vise BDP-q, to su i apsolutne milijarde
koje se slijevaju u istrazivanja izdasnije.

Primjerice, Svedska i Belgija ulazu najvise - 3,5% svog godidnjeg
BDP-a.

Slijede Austrija s 3,2 %, te Njemacka, Danska i Finska - svaka s po
0,1 bod manje od druge, te Francuska s 2,4 %.

Indikativno je zacelje ljestvice - Rumunijska, Malta, Latvija, Slovacka,
Cipar, Bugarska, Litva - od 0,5 do 1,2 % BDP-a usmjerenog na
istrazivanja.



Neke od svjetski najinovativnijih kompanija, 2023.
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INOVACIISKA PREMIJA

-> mijera koliko su investitori ponudili za cijenu dionice tvrtke iznad
vrijednosti postojeéeg poslovanja temeljenog na ocekivanjima bududih
inovativnih rezultata (novih proizvoda, usluga i trzista).

-> Clanovi liste moraju imati bar 10 mird $ u trZidnom kapitalu te
trositi najmanje 1% svoijih sredstava na R&D.

Bitna je za sve kompanije koje se natjecu na globalnom trzistu i zele
(po)stati inovativne.



Neke od najbrie
rastyih kompanija v
pOVEKRODRTIIIIUI  /nalysing the 1,360 fastest-growing companies by revenue growth across Europe

KEY: . Companies in Europe B Companies in US B Total combined

289

123

Izvor:https:/ /merchan
tmachine.co.uk /fastes

t-growing/




Naijbrze rastuée kompanije po drzavama

Fastest-growing companies per country

1 us 360 Niantic Technology

2 Germany 191 farmermobil Support Services
3 Italy 190 Mamma 2.0 Industrial Goods

4 UK 173 OakNorth Bank Technology

5 France 163 Les Eco-Isolateurs Technology

6 Spain 70 Elements Global Services Technology

7 Poland 44 TECHPROS Technology

8 Finland 17 Wolt Enterprises Technology

9 Sweden 16 Qred Foretagslan Technology

10 Portugal 14 Indie Campers Travel & Leisure

Izvor: https://merchantmachine.co.uk /fastest-growing /




NAJBRZE RASTUCE KOMPANIJE U EUROPI

1 OakNorth Bank United Kingdom | Fintech 37,463
2 Wolt Enterprises Finland Technology 15,642
3 Bolt Technology Estonia Technology 12,960
4 Elements Global Services Spain Support Services 10,233
5 Les Eco-Isolateurs France Construction 10,078
6 Gismart United Kingdom | Games industry 8,788
{ Enens France Energy 8,603
8 Qred Foretagslan* Sweden Fintech 7,301
9 Mamma 2.0 Italy Ecommerce 7,110
10 In Touch Networks United Kingdom | Technology 6,325

Izvor: https://merchantmachine.co.uk /fastest-growing /




TOP 18 COMPANIES IN 2824
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The World’s Largest Public
Najvece javne Companies
kompanije 2024. I =

Spreadsheet Reprints Logo Licensing
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Najvrijednije TNC u
svijetu prema

viiijednosti brenda,

2024.

Sl. 9. Naijvrijedniji brendovi
prema sektorima
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Najveée kompanije u Europi prema
drZavama
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Sl. 10. Vodeée kompanije u Europi

Izvor: http://dailyinfographics.eu/biggest-company-in-each-country /
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Largest European companies based on revenue in 2024 (in billion US dollars)

Largest European companies based on revenue 2024

Revenue in billion US dollars

0 50 100 150 200 250 300 350 400
Volkswagen (Germany) 34841
323.18
TotalEnergies (France) 218.95 :
217.83
BP (UK) : : : B 21303
: : : 204.91
BMW Group (Germany) 168.1
: : : 165.64
Electricite de France (France) | 151.04 '
, , 137.24
EXOR Group (Netherlands) 136.19
. . 136.17
BNP Paribas (France) 136.08
: : 134.9
Deutsche Telekom (Germany) ) ) 121.05:
Enery ot 2723 ilon dolls wih Gencore having the fouri Wghest revert n Etope ot 17,83 ilon US dolye. Resdmare e 1 e secondargestreveue n tisyear at 32518, ilion S dollars fallowe by thethe french peroleum company Tote sta t | Sta 5

Note(s): Europe; 2024
Source(s): Fortune


http://www.statista.com/statistics/973337/largest-european-based-revenue

Largest European companies based on number of employees worldwide in

2024 (in 1,000s)

Largest European companies based on number of employees 2024

Accenture (Ireland)

Compass Group (United Kingdom)
Gazprom (Russia)

Edeka Zentrale (Germany)
Deutsche Bahn (Germany)
Siemens (Germany)

Carrefour (France)

Vinci (France)

29

Number of employees worldwide (in 1,000s)
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Profit TNC-a od 1999. do 2011. godine, u mird. $

* Globalna kretanja se ponekad ipak odrazavaju i na poslovanje
najvedih — primjer je svjetska financijska kriza 2008. g.

1600 .
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Sl. 11. Trend kretanja profita u poslovanju TNC-a

Izvor: Global World Competitiveness Report, 2012; UNCTAD, based on data from Thomson One Bankar (Broj TNC iznosi 2.498)



Profiti koje su TNC ostvarivale v tranzicijskim i
drZavama v razvoju, 2010.

Figure 1.23. Operating profits derived from operations in developing and transition economies,
selected top 100 TNCs, 2010
(Billions of dollars and share of total operating profits)

Anglo American =1
Anheuser-Busch InBev ==
GlaxoSmithKline
Coca-Cola ==
Toyota Motor [-:1
Unilever =51
SABMiller =
Nestlé =
Barrick Gold =l
Holcim =]
British American Tobacco =
Nissan Motor =
BASF K]
Honda Motor =3
Bayer =]
o 1 2 3 a s 6 7 8 9 10

Source: UNCTAD.
Note: Regional reporting by TNCs differs, in this case segments that were either completely or mainly
located in developing or transition economies were included.

Sl. 12. Vodeée kompanije u tranzicijskim i drzavama u razvoju




PRIMJER RAZVOJA TRANSNACIONALNE
KOMPANIJE: COCA-COLA

Ima 146.000 Prodaje
zaposlenih proizvod u 200
Sirom svijeta zemalja svijeta

Glavni
proizvodi:

Energetska

Bco Sportska pica

Sokovi

ostalo

Cajevi i kava




RAZVOJ U RAZDOBLJU OD 1386.-1892.

God. 1886. John Pemberton,
farmaceut iz Atlante.

Kupci se slozili da je proizvod zaista
poseban pa je stavljen na prodajuu u
Jacobs' Pharmacy za 5 centi po &asi.

Prve godine Pemberton je prodavao
svega 9 ¢asa Coca-cole na dan.

Pemberton je umro 1888. g. ne
doznavsi kakav je uspjeh ostvarilo piée
koje je on osmislio.

Tijekom sliedeée 3 godine, 1888-
1891. biznismen iz Atlante, Asa
Griggs Candler, osigurao je prava na
posao u ukupnoj vrijednosti od

2.3008%.

Bio i prvi predsjednik nove kompanije
i prvi koji je donio viziju poslovanja
i brenda.

Stoljece kasnije kompanija Coca-Cola
proizvodila je vise od 10 mird.
galona sirupa potrebnih za napitak.



RAZDOBLJE 1893.-1904.

Asa G. Candler - transformirao je Coca-colu od izuma do poslovanja.
Htio je ljudima na inovativne nadine predstaviti novo osviezavajuée pice.

Podijelio je kupone za prvo besplatno kusanje pic¢a te uz to proizvode s logom
Coca-cole.

Ljudi su na taj nacin vidjeli znak Coca-cole svugdie.

Do kraja 1895.g. Candler je izgradio pogone za proizvodniju sirupa u Chicagu,
Dallasu i Los Angelesu.
Neizbjezno - popularnost napitka dovela je do vece potraznje.

Ny O WS //
Nea, @Z(Z?éz ¢




G.1894. Joseph Biedenharn - prvi je Coca-colu stavio u bocu.

Poslao je 12 boca Candleru koji je na tu ideju nije odreagirao s entuzijazmom.

lako je bio inovativni biznismen, Candler nije shvatio da buduénost Coca-cole
lezi u prenosivim, staklenim bocama koje bi kupci mogli nositi posvuda.

God. 1899. dva odvjetnika iz Chattanooge (Benjamin F. Thomas i Joseph B.
Whitehead), osigurali ekskluzivha prava od Candlera da prodaju napitak u
bocama — za iznos od samo 1 $.




RAZDOBLJE 1905.-1918.

Kompanija shvaéa da raspolaze s
jedinstvenim proizvodom i brendom pa
nastoji izbjeéi opasnost kopiranja
napitka.

Reklamiranje na autenti¢nosti Coca-cole
i apelira na potrosade da: "Demand the
genuine" i "Accept no substitute."

Kompanija je takoder odlucila kreirati
nove boce (novih oblika).

Natjeéaj za izradu boca koja bi svojim
oblikom bila prepoznatljiva ¢ak i u mrakuy,
dobila je The Root Glass Company iz Terre
Haute, Indiana.

G. 1916. poceli su proizvoditi poznate
boce koje su ostale prepoznatljiv znak
Coca-cole sve do danas.

U ovom periodu kompanija je pocela

e o Ve eo,0

Panamu, Cubu, Puerto Rico, Francusku,
te druge zemlje i teritorije SAD-a.



RAZDOBLJE 1919.-1940.

Robert Woodruff — najvedi utjecaj na
kompaniju Coca-cola u njenoj
povijesti.

God. 1923., 4 godine nakon sto je
njegov otac kupio kompaniju od Ase
Candlera, Woodruff je postao novi
kompanijin predsjednik.

Woodruffu je trebalo vise od 60
godina na ¢elu kompanije da uvede
napitak v ostatak svijeta

SI. 13. R. Woodruff

Izvor: https://developingsuperleaders.wordpress.com/



R. Woodruff je bio marketinski
genije koji je vidio moguénost Sirenja
svugdie.

Vodio je ekspanziju Coca-Cola u
prekomorske zemlje

e l——

-> 1928. prvi put poslao americki
olimpijski tim s ovim pi¢em na
natjecanje.

-> time je Coca-cola uvedena i na
Olimpijske igre, 1928. u
Amsterdamu.

SI.14. Stand Cole u Amsterdamu

lzvor:

https: / /www.flickr.com /photos /worldofcocacola /7650975036



Woodruff je osigurao razvoj i distribuciju pica od 6 u pakiranju te mnoge
druge inovacije koje su omogudile ljudima da lakse piju Coca-colu kod kuée i
vani.

Ovaj novi nadin razmisljanja ostvario je ogroman uspjeh.

SIX BOTTLES
in this new handy container

Izvor: https://developingsuperleaders.wordpress.com/



RAZDOBLJE 1941.-1959.

Poéetkom Drugog svj.rata Woodruff
je odlu¢io da svaki covijek i Zena u
uniformi koiji su poslani u
prekomorske zemlje, bez obzira gdije
i ma koliko to kostalo kompaniju sa
sobom dobivaiju bocu Coca-cole za 5
centi.

G. 1943., general Dwight D.
Eisenhower poslao je hitan kablogram
Coca-Coli sa zahtjevom da se posalje
materijal za otvaranje 10 pogona za
punjenje boca.

145 y
Coca—Cola Drink

goeS along .
- Delicious smd

\\“ Relrouhing

.

foeold CornColl g2t & Tvurty wolemme, 'y 1l
spuwor ta thine thar 2duds refecatiment, Coca-Cols
has (it extriz sametding to do the jub of caxplece
refresleosent, It B & vaste abiar's usiguely satisfying

5c & (juadity shar's ummisskable, Than's why the only
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Na taj nacin stvoreni su temelji za
otvaranje i Sirenje kompanijinih
pogona posvuda.

Woodruffova vizija se pocela
ostvarivati — od sredine 1940-ih
pa do 1960., broj zemalja s
pogonima za punjenje boca
gotovo se udvostrucio, a
kompanija je uzivala napredak.

Pi¢e je postalo dio zabave i
bezbriznog stila Zzivota u
Americi, sto je odrazavalo i duh
ondasnjeg vremena.

What [ want is a Coke
2 X




RAZDOBLJE 1960.-1981.

Nakon 70 kompanija
je odlucila prosiriti
nova pica (s novim
okusima) na trziste:

Fanta koja je
razvijena jos 1940-ih
uvedena je 1950-ih,

Sprite je stavljen na

trziste 1961, a
Fresca 1966.

God. 1960. Coca-
Cola Company kupila
je The Minute Maid
Company, dodajudi
bezalkoholnim
napicima potpuno
novu liniju
poslovanja
kompaniji — sokove.

Kompanijina
prisutnost diljem
svijeta brzo se

Sirila, pa i u
zemljama poput

Kambodze,

Paragvaija,
Macaua, Turske i
mnogih drugih.

Tijekom 1970-ih
oglasavanje Coca-
cole formiralo je
brend koji se
povezivao sa
zabavom,
prijateljima i dobrim
vremenima.



RAZDOBLJE 1982.-1989.

1980-e: vrijeme velikih
promjena i inovacija u Coca-
coli.

U to vrijeme (1981.)
predsjednik upravnog odbora
postao je Roberto C.

Goizueta koji je uveo potpuno
novu strategiju pod "intelligent
risk taking."

Operacije proizvodnje i
punjenja boca postale su dio
posebne tvrtke: Coca-Cola
Enterprises Inc.

To je znacilo prvu promjenu
formule v proizvodnji pica u
99 godina.

God.1985. na Goizuetinu
inicijativu proizvedena je Cola
s novim okusom.

Osim toga Goizueta uveo je
Colu bez secera (prvo
prosirenje Coca-cola
trademarka) koja je unutar
dvije godine postala
najprodavanije niskokaloriéno
pic¢e u svijetu.




Jedna od reklama za Colu iz 1980-ih godina

It's thereal thing. Coke.

5 s
Sl. 15. Reklamiranje jedinstvenosti proizvoda

Izvor: https://developingsuperleaders.wordpress.com /2014 /05 /12 /coca-colas-robert-woodruff-he-
made-the-real-thing/



Liudima u Americi se svidio novi okus koji je nazvan “new

Coke.”

Drugdije v svijetu potrosacdi su htjeli povratak “stare” Cole pa je
originalni napitak vraéen pod nazivom Coca-Cola classic.




Market share of the Coke Classic brand in the United States from 2008 to 2022

Market share of the Coke Classic brand in the U.S. 2008-2022

—
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14 I Description: This timeline shows the market share of the Coke Classic brand in the United States from 2008 to 2022. In 2022, Coke Classic brand's U.S. market share amounted to 19.1 percent. The Coke Classic brand is one of the leading four brands of the Coca-Cola Company. sta t I sta r
eeeeeeee J
Note(s): United States; 2008 to 2022; *CSD (carbonated soft drink) market share by volume. Read more
Source(s): Beverage Digest


http://www.statista.com/statistics/225472/us-market-share-of-the-coke-classic-brand-since-2004
http://www.statista.com/statistics/225472/us-market-share-of-the-coke-classic-brand-since-2004

Market share of the Diet Coke brand in the United States from 2008 to 2022

Market share of the Diet Coke brand in the U.S. 2008-2022
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Source(s): Beverage Digest


http://www.statista.com/statistics/225478/us-market-share-of-the-diet-coke-brand-since-2004
http://www.statista.com/statistics/225478/us-market-share-of-the-diet-coke-brand-since-2004

RAZDOBLJE 1990.-1999.

1990-e oznacile su nastavak rasta
Coca-cola kompanije, i tijekom tog
razdoblja povezanost Cole sa
sportom znatno je ojacala.

Coca -cola je postala sponzor
Olimpijskih igara, FIFA World
Cupa, Rugby World Cupa te
National Basketball Association.

God. 1993. uvedena je popularna
promotivna kampanija "Always
Coca-Cola” u kojoj je svijet
upoznao Coca-cola polarnog
medvjeda po prvi put.

Nova trzista otvorila su se u
Istoénoj Njemackoj 1990. te
ponovno u Indiji 1993.

Akvizicijama kompanija je
prosirena na proizvode drugih

proizvodacda.




Advertising spending of leading TV advertisers during the NCAA Men's
Basketball Championship (March Madness) in 2019 (in million U.S. dollars)

Leading TV advertisers during the NCAA championship 2019

Spending in million U.S. dollars
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General Motors Corp 75
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Coca-Cola Co.
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Progressive

=
escription: During the NCAA Men's Basketball Championship in 2019, the Coca-Cola Company spent 31 million U.S. dollars on TV advertising, ranking 5th among other prominent brands. General Motors spent the most and promotional activities during the broadcast of March I r
ladness, at 75 million U.S. dollars. Read more J
lote(s): United States; 2019; figures reflect national TV only and include all pre-game, game and post-game programming

ource(s): Kantar

o

vz


http://www.statista.com/statistics/255368/leading-tv-advertisers-during-the-ncaa-championship

Coca-Cola Company's advertising expense from 2014 to 2023 (in billion U.S.
dollars)

Coca-Cola Co.: ad spend 2014-2023

Expense in billion U.S. dollars
w
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2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

-
scription: Over the last years, Coca-Cola has spent an average of four billion dollars a year on advertising worldwide, aside from 2020, with only about 2.8 billion U.S dollars, and 2023, with even about five billion dollars spent. Spending in the United States accounts for over 20 sta t I sta r
hat cost, totally 646 million U.S. dollars in 2022. Read more J


http://www.statista.com/statistics/286526/coca-cola-advertising-spending-worldwide

Coca-Cola Polar Bears

e i
v d

- Buy
someone
you love

Coke

Sl. 16-18. Polarni medvjed postao je zastitni znak kompanije

lzvor: https:/ /www.mibepa.info/coca-cola-polar-bears/



RAZDOBLJE OD 2000. DO DANAS

Tvrtka i danas osluskuje Zelje i potrebe potrosaca u svim dijelovima
svijeta te nastoji doprijeti do svih zajednica.

Svaki dan proda se 1,7 mlrd. napitaka iz brenda Coca-cole.

o)
1eT0 SUGAR

il

Sl. 19. Napici brenda Coca-cole
lzvor: https://dividendscholqr.com/coco-colq-dividend-s’rock/



MISLIJA, VIZIJA 1 VRIJEDNOSTI

Tvrtka ima razradenu strategiju poslovanja do 2020.g. i viziju koja se odnosi na:
Liude

Portfolio: ponuditi portfolio kvalitetnih brendova pi¢a koji ée zadovoljiti potrebe
potrosaca.

Partneri: njegovati mrezu dobavljaca i kupaca sa zajednickim vrijednostima.
Planet: izgradnja odrzivih zajednica
Profit: Sto vedi povrat uloZenog dioni¢arima

Produktivnost: biti efektivna i mobilna organizacija



Most popular soda brands for summer road trippers in the United States as of
May 2014

Most popular soda brands for summer road trippers in the U.S. as of May 2014

Share of respondents

Coca-Cola Pepsi Mountain Dew
=
13 I Description: This statistic shows the most popular soda brands for summer road trippers in the United States as of May 2014. During the survey, 16 percent of the respondents said Pepsi was their favorite soda drink for road trips. Read more I r
Note(s): United States; May 2014; 1018 respondents; 18 years and older; drive at least 8,000 miles a year, have seen video screens at gas stations in the past six months, and live in a five-mile radius of an Outcast station J

Source(s): Equation Research; Outcast Media; TravelDailyNews


http://www.statista.com/statistics/302759/most-popular-soda-brands-for-summer-road-trippers-us

4I

Most valuable soft drink brands worldwide in 2024, based on brand value (in

million U.S. dollars)

Brand value of the most valuable soft drink brands worldwide 2024
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Description: This statistic depicts the brand value of the world's most valuable soft drink brands in 2024. That year, Red Bull was the second most valuable beverage brand worldwide, with a brand value of about 22.2 billion U.S. dollars. Read more

Note(s): Worldwide; 2024

Source(s): Bloomberg; Kantar; Kantar Millward Brown

20,000

Brand value in million U.S. dollars

40,000

60,000

80,000

100,000

98,716

120,000

statista %a


http://www.statista.com/statistics/273063/leading-15-most-valuable-global-soft-drink-brands-based-on-brand-value

Coca-Cola's brand value from 2006 to 2024 (in billion U.S. dollars)

Coca-Cola: brand value 2006-2024
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5 I z:i:r(ig:ti\;)vr:r:S;&iﬁ,z%gceaggg:)az’;brand was valued at 106.45 billion U.S. dollars. The value remained flat compared to 2023 and gave the brand spot 15 in the most valuable global brands ranking. Read more sta t i sta 5

Source(s): Kantar; Marketing Week


http://www.statista.com/statistics/326065/coca-cola-brand-value

Revenue of the soft drinks market worldwide by country in 2023 (in million
U.S. dollars)

Revenue of the soft drinks market worldwide by country 2023

Revenue in billion U.S. dollars
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bD;Iscce::s::?\:‘m;r%T ;réiﬁglneﬁesd;ﬂ;zsr ;:zr:i:s:gd?%ei:xigig ng;léﬁ‘:g ﬁhuess‘éﬁi?s"féﬁfum:?é (;:fs t:; ;o;e-:(\jc;hoor!c drinks market is led by the United States with 322.84 billion U.S. dollars and is followed by China (39.93 billion U.S. dollars). In contrast, the ranking is trailed statl St a 5

Note(s): Worldwide; Jan 1st to Dec 31st 2023
Source(s): Statista; Statista Consumer Market Insights


http://www.statista.com/statistics/763159/revenue-of-the-soft-drinks-market-worldwide-by-country

Global revenue and financial results of the Coca-Cola Company from 2010 to
2023 (in million U.S. dollars)

Revenue and financial key figures of Coca-Cola 2010-2023
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=
Description: The Coca-Cola Company’s net operating revenue and operating income have both fluctuated over the past decade. Revenue refers to a business’ total income through the sale of goods and services, whilst income refers to the revenue minus all business expenses. Net I '
operating revenue figure hit a peak in 2012 of around 48.02 and operating income figure was highest in 2023 with 11.3 billion U.S. dollars. Read more J

Note(s): Worldwide; 2010 to 2023; *2010 figures from were influenced by the acquisition of Coca-Cola Enterprises Inc’s North American business and the sale of Norwegian and Swedish bottling operations, which closed on October 2, 2010. Data [..] Read more
Source(s): Coca-Cola Company


http://www.statista.com/statistics/264423/revenue-and-financial-results-of-coca-cola
http://www.statista.com/statistics/264423/revenue-and-financial-results-of-coca-cola

Revenue distribution share of the Coca-Cola Company worldwide in 2023, by
operating segment

Revenue distribution of the Coca-Cola Company worldwide 2023, by operating segment

Global Ventures 6.7% B Corporate
0.3%
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Unit sales volume share of The Coca-Cola Company worldwide in 2022, by
region

The Coca-Cola Company: global unit sales volume share 2022, by region

® Global ventures 4%

Asia Pacific 24%




Number of employees of the Coca-Cola Company from 2007 to 2023 (in

1,000s)

Coca-Cola employees 2007-2023
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Descri ption: The statistic presents the total number of employees of the Coca-Cola Company worldwide from 2007 to 2023. In 2023, about 79.1 thousand people worked for the Coca-Cola Company worldwide, down from about 100,000 employees in 2016. The fiscal year end of
the com is December, 31stThe Coca-Cola Company The Coca-Cola Company operates in the non-alcoholic beverage market and is well-known for its billion-dollar soft drink, Coca-Cola. As of December 31, 2022, the company, [...] Read more
Note(s): Worldwide; 2007 to 2023

Source(s): Coca-Cola Company; U.S. Securities and Exchange Commission
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statista %a


http://www.statista.com/statistics/254562/coca-colas-number-of-employees-worldwide

Coca-Cola Company's advertising expense from 2014 to 2023 (in billion U.S.
dollars)

Coca-Cola Co.: ad spend 2014-2023

Expense in billion U.S. dollars
w

—_
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-
scription: Over the last years, Coca-Cola has spent an average of four billion dollars a year on advertising worldwide, aside from 2020, with only about 2.8 billion U.S dollars, and 2023, with even about five billion dollars spent. Spending in the United States accounts for over 20 sta t I sta r
hat cost, totally 646 million U.S. dollars in 2022. Read more J


http://www.statista.com/statistics/286526/coca-cola-advertising-spending-worldwide

KONKURENCIJA

Market share of leading carbonated soft drink (CSD)
companies in the United States from 2008 to 2022*
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Brand value of the most valuable non-alcoholic beverage brands worldwide as
of 2024 (in million U.S. dollars)

Brand value of the most valuable soft drink brands worldwide 2024

Brand value in million U.S. dollars.
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=
5 I Description: With a brand value of over 35 billion U.S. dollars, Coca-Cola was by far the most valuable non-alcoholic beverage brand in the world in 2024. Pepsi ranked second that year, with a value of around 20 billion U.S. dollars. Read more I r
Note(s): Worldwide; 2024 J

Source(s): Brand Finance


http://www.statista.com/statistics/603922/brand-value-non-alcoholic-beverage-brands-worldwide

6I

Most valuable soft drink brands worldwide in 2024, based on brand value (in

million U.S. dollars)

Brand value of the most valuable soft drink brands worldwide 2024
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Description: This statistic depicts the brand value of the world's most valuable soft drink brands in 2024. That year, Red Bull was the second most valuable beverage brand worldwide, with a brand value of about 22.2 billion U.S. dollars. Read more

Note(s): Worldwide; 2024

Source(s): Bloomberg; Kantar; Kantar Millward Brown
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http://www.statista.com/statistics/273063/leading-15-most-valuable-global-soft-drink-brands-based-on-brand-value

Revenue of PepsiCo from 2007 to 2023

PepsiCo revenue 2007-2023
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=
Description: This timeline depicts PepsiCo's net revenue worldwide from 2007 to 2023. In 2023, PepsiCo's net revenue worldwide amounted to about 91.47 billion U.S. dollars. The fiscal year end of the company is March, 31stPepsiCoPepsiCo is an American food and beverage sta t I sta r
corporation, based in Purchase, NY. Famous company beverage brands include Pepsi and Mountain Dew. PepsiCo has increased its global net revenues from 39.47 billion U.S. dollars in 2007 to nearly 92 billion U.S. dollars in [..] Read more J
Note(s): Worldwide; 2007 to 2023; PepsiCo's fiscal year ends on the last Saturday of each December, resulting in an additional week of results every five or six years.

Source(s): PepsiCo; U.S. Securities and Exchange Commission



http://www.statista.com/statistics/233378/net-revenue-of-pepsico-worldwide

Revenue of Red Bull worldwide from 2011 to 2023 (in billion euros)

Global revenue of Red Bull 2011-2023

Sales in billion euros
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=
20 I Description: This statistic presents the revenue of Red Bull worldwide from 2011 to 2023. In 2023, the company's global revenue amounted to about 10.55 billion euros worldwide. Red Bull was the leading energy drink brand in the United States. Read more r
Note(s): Worldwide; 2011 to 2023 J

Sol

s
urce(s): Red Bull


http://www.statista.com/statistics/275169/red-bulls-company-sales-worldwide

Nestle Group's sales worldwide from 2005 to 2023 (in billion CHF)

Global sales of the Nestlé Group 2005-2023
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22 I Description: In 2023, the Nestlé Group generated sales of about 93 billion CHF worldwide. Nestlé is a multinational consumer goods company, headquartered in Vevey, Switzerland. NestléNestlé S.A. is the largest manufacturer of consumer goods worldwide. The Swiss-based sta t i sta r
company has factories in more than 86 countries, sells products in more than 196 countries and employs about 291,000 people around the world. Nestlé's headquarters are in Vevey, Switzerland.The company was founded with the [..] Read more J

Note(s): Worldwide; 2005 to 2023; * In 2010 Nestlé restated its accounting policies. Further details can be found under "Note 1" in the Consolidated Financial Statements 2010. CHF is the acronym for Swiss Francs; currency of Switzerland. Numbers [...] Read more
Source(s): Nestlé


http://www.statista.com/statistics/268892/nestle-groups-global-sales
http://www.statista.com/statistics/268892/nestle-groups-global-sales

STVARNA SITUACIJA DANAS

Prepoznata stetnost gaziranih pica — posebno za djecu.

Zabrana automata Coca-cole i dr. proizvodaéa sokova ali i grickalica u
osnovnim i srednjim skolama dilijem razvijenih zemalja radi sprec¢avanja

debljine kod djece u razvoju.

Strah od pada prodaje i gubitka velikog dijela trzista.




TRZISTE SAD-A ZA OSVJEZAVAJUCE NAPITKE

Market share of leading carbonated soft drink (CSD) companies in the United
States from 2008 to 2022*
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Leading liquid refreshment beverage (LRB) brands in the United States in 2022,
based on volume share

Leading U.S. LRB brands 2022, based on volume share
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=

9 I Description: This statistic shows the leading liquid refreshment beverage (LRB) brands in the United States in 2022, based on volume share. In that year, the Lipton Tea brand was ranked second in the United States, based on a volume share of 21.6 percent. Read more r
Note(s): United States; 2022 J
Source(s): Beverage Marketing Corporation


http://www.statista.com/statistics/225519/leading-liquid-refreshment-beverage-brands-in-the-us

Leading carbonated soft drink (CSD) brands in the United States in 2022,
based on volume share

Volume share of the leading CSD brands in the U.S. 2022
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=

12 I Description: Coca-Cola's share of the carbonated soft drinks (CSD) market in the U.S. amounted to roughly 19 percent in 2022, making it the CSD brand in the United States that year. Pepsi-Cola ranked second with a volume share of almost nine percent. Read more I r
Note(s): United States; 2022 J
Source(s): Beverage Digest


http://www.statista.com/statistics/237692/market-share-of-the-leading-us-soft-drink-brands

PROBLEM PLASTICNIH BOCA

Coca-cola je jedan od najveéih globalnih
korisnika i zagadivaéa plastiénim bocama.

Godisnja revizija Break Free From Plastic
za 2022. proglasila je Coca-Colu
najgorim zagadivacem plastikom na
svijetu.

Mondelez International, Unilever, Nestle i
PepsiCo zaokruzuju prvih pet.




Revizijsko izvjesée analiziralo je podatke o
prikupljanju smeéa od 200.000 volontera u
87 zemalja prikupliene s plaza i drugih
mjesta u proteklih 5 godina.

Najvedi zagadivadi definirani su kao
"korporacije koje zagaduju najvise mjesta
v svijetu s najveéom kolicinom plasticnog
otpada".

Veé 5. godinu zaredom Coca-
Cola je na vrhu ljestvice, sto
je vrijedno paznje s obzirom
na ekoloske kampanije tvrtke,
koje tvrde da div u proizvodniji
pi¢a nastoji smanijiti plasticni
otpad.

Vrlo mali dio iskoristene
ambalaze se reciklira — iako je
dio kompanijinih obveza
preuzeti i reciklirati koristene
boce.

Vrlo velik dio zavrsi u svjetskim
riiekama i oceanima (ugl. u
zemljama u razvoju).



Packaging distribution mix of the Coca-Cola Company worldwide in 2022, by
type

Global packaging distribution mix of Coca-Cola's products by type 2022
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15 I ﬁiiil';'}"@'&ﬁ‘&“.ﬂ?'yz g; 2percent of Coca-Cola's packaging was plastic bottles (primarily PET) in 2022. This was followed by aluminum and steel cans, which accounted for almost 26 percent of Coca-Cola's packaging mix. Read more stati St a 5

Source(s): Coca-Cola Company


http://www.statista.com/statistics/254549/coca-colas-packaging-mix-worldwide-by-type

Hvala na paznji



